
30 %

Customer 
Satisfaction Rate
90.23 %
We surveyed 71,544 client
s for understanding of our 
customers’ experience 
with enhanced mapping. 

Business Ethics

Operating Profit 

Growth

DiNDON -
Smart House Viewing Service

Innovation Service

360°

100 %
signed 
Procurement Ethics Standard

13 consecutive years 

100 %
signed 

Sustainability Term

TOP 5 %

Corporate 
Governance Evaluation

※CDP(Carbon Disclosure Project)

Carbon Footprint
Compared with 2019, “Carbon Emissions 
per Real Estate Transaction” reduced by

14.1 %

Revenue per kWh
Record high

+5 %

CDP
(leadership level) 

Employee 
Turnover Rate

26.44 %

Percentage of 
Female Employees/
Management

38.14 % 
& 18.76 %

2020 Annual  Highlights
Sinyi Realty achieved good performance in 2020, 
demonstrating our efforts towards sustainability 
goals and responses to various stakeholders.

$

103 teachers

E G
S

Compared with 2019

TOP
5%

became lower 
3 years in a row

Environment Social Governance Supply Chain

In 2020, a total of 103 
teachers joined in the 
summer and winter 
camp. Participation 
reached the new high 
over the years.

In the face of the 
pandemic, we still 
grow against the 
trend, achieved a 
positive profit of 
2.248 billion NTD.

Obtained the highest 
recognition of the top 
5% of the listed group 
for the seventh con-
secutive year.

Green Procurement Award 
in Private Sector-Enterprise for
 

for suppliers on
 site inspection

1093 times
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Message from the Founder 102-14

By upholding Sinyi’s philosophy of “People first” and the business goal of providing a world-class service 
while fulfilling corporate social responsibility (CSR), Sinyi Realty has aimed to achieve the ultimate goal of 
coexistence and co-prosperity with society.
Starting from 2021, Sinyi Realty has employed a broad global perspective to establish environmental, 
social, and governance (ESG) frameworks and to mediate stakeholder rights and interests. Additionally, 
Sinyi Realty has actively established future sustainable niches and employed the concepts of trust, rigor, 
and ethics within the Sinyi value chain to develop sustainable innovations, thereby meeting stakeholder 
demands and providing a fulfilling and happy life for associated parties.

Founder, Sinyi Group

Chairman, Sinyi Realty

The Founder of Sinyi Group, Mr. Chun-chi Chou, is responsible for the overall development of Sinyi Group. The Chairman executes important resolutions of the Board of Directors and leads the managers to make important company decisions.

Despite the influence of the pandemic in 2020, Taiwan’s effective pandemic prevention efforts enabled 
the housing market to recover by May of 2020. In response, Sinyi Realty has rapidly provided post-pan-
demic residential services, accelerated the digital transformation of its core operation, researched and 
developed innovative digital services, and continued to explore new applications for real-estate 
technology and artificial intelligence. The agent and commission sales and operating profit of Sinyi 
Realty were 16% and 30% higher, respectively, in 2020 than 2019.
Sinyi Realty upholds the core values of trustworthiness and righteousness and has also endeavored to 
improve its corporate ethics and promote its business philosophy. Treating clients like family, we 
provide real estate services and services related to the daily life of community residents, thereby 
fulfilling the living demands of clients and promoting a fulfilling community lifestyle. Through good 
services, good occupations, and good lifestyle as fundamentals, Sinyi Realty has steadily achieved its 
vision amidst the global pandemic.

Environment—Get to Net Zero
The impact of extreme climate events has pushed countries 
around the world to the frontline of the climate emergency. 
Taiwan faces multiple threats, including water shortages, power 
shortages, and the COVID-19 pandemic. As global companies, 
corporations should actively help prevent exacer
bation of climate change.
In 2020, Sinyi Realty made improvements and achieved a 14.1% 
reduction in carbon footprint for each transaction compared 
with 2019. This increased the revenue per kWh by 5%, a new 
record high, and resulted in Sinyi Realty being awarded an A− 
Leadership Score from the Carbon Disclosure Project.
In 2021, Sinyi Realty collaborated with the Taiwan Alliance of Net 
Zero Emission in promoting the Net Zero X 2030/2050 project. 
The aim of this project is to help Sinyi Realty and the Sinyi Group 
achieve net zero greenhouse gas emissions by 2030 and 2050, 
respectively. 

Society—Toward Co-existence, 
Co-prosperity, and Co-creation
In 2020, the pandemic prompted corporations to value the 
health and wellbeing of their employees, the employees’ family 
members, and local communities. Given that humans cannot 
survive alone, ensuring mutual benefits, coexistence, and co-cre-
ation between people is crucial to being prosperous in the 
future.
Sinyi Realty has endeavored to mediate and pursue stakeholder 
rights and interests, with these stakeholders including customers, 
workers, and communities and societies. In 2020, Sinyi Realty 
achieved the following:
→ Held interviews with over 70,000 customers and achieved a 
     customer satisfaction rate of more than 90%.
→ Implemented the “3H” policy—high-paying jobs, happy career 
     path, and healthy support—to counter the high employee 
     turnover rate in the industry, achieving a decrease the rate for 
     three consecutive years.
→ Achieved a 99.46% coverage rate with the Community Capacity
     Building Project, indicating that out of the 368 townships in    
     Taiwan, 366 applied to the project.
→ Established a platform to promote corporate ethics through 
     the collective academic efforts of Taiwan’s higher-education 
     institutions. The number of participants using the platform was 
     not influenced by the pandemic and reached a new record.

Governance—Integrate Sustainability into Operations
Corporate governance represents a corporation’s promise to its 
shareholders. Sinyi Realty has met all of its corporate governance 

promises. The company operations are supervised by a Board 
of Directors elected by shareholders to ensure the long-term 
profits of shareholders and protect the rights and interests of all 
stakeholders. Through this operation, Sinyi Realty fulfills its CSR 
and ensures the company’s sustainable operation.
Sinyi Realty has continued to improve its corporate governance 
policies and pursued the motto “Sinyi begins with trust and 
ends with perfection.” Throughout the pandemic, Sinyi Realty 
has achieved a 30% increase in net operating profit and for 7 
consecutive years has been ranked in the top 5% of listed 
companies in the corporation governance evaluations conduct-
ed by the Taiwan Stock Exchange.
In the future, Sinyi Realty will continue to challenge itself, 
innovate and redefine residential services, and contribute to 
Taiwan’s industrial development.

Supply chain management—
Building Sustainable and Ethical Supply Chains
CSR, ESG frameworks, and sustainable development 
goals—these modern global trends are already incorporated 
into the core business philosophy of Sinyi Realty, namely corpo-
rate ethics. Ethics generally relates to the one-to-one relation-
ships between people, whereas corporate ethics relates to how 
a corporation relates to multiple individuals in society. Corpo-
rate ethics encompasses the concepts of CSR, ESG frameworks, 
and sustainable development goals.
To adhere to corporate ethics when providing services and 
implement Sinyi concepts in the supply chain culture, Sinyi 
Realty has signed the Sustainability Terms and Procurement 
Ethics Standards with all of its suppliers, performed over 1,000 
on-site inspections, and received the Benchmarking Award for 
Green Procurement by Private Enterprises for 13 consecutive 
years. By actively collaborating with suppliers to develop new 
community engagement models and committing to sustainable 
environmental concepts, Sinyi Realty has demonstrated its full 
support for green action.
By upholding business ethics as a core strategy, Sinyi Realty has 
developed steadily on the basis of our main operation and 
devised innovative methods of operation for protecting 
stakeholders’ interests and rights. In the short term, Sinyi aims to 
redefine and develop innovative residential services. In the 
long term, Sinyi plans to contribute to the prosperity and devel-
opment of society and enhance the inclusiveness of our 
services.

Sinyi ESG Business Policy and Vision, Performance and Management Process Long-term Strategies: 
Sinyi’s Principles and Management Approaches in the ESG 
Dimensions 
The long-term development framework of Sinyi Realty—namely 
the environmental, social, and governance (ESG) frame-
work—was established by the Total Ethical Management 
Committee of Sinyi Realty by using the Sinyi sustainable princi-
ples as strategy goals. In consideration of the current 
problems in global sustainable development, including 
climate change, we employ the core concerns of the ESG 
framework as the main approach in maintaining stakeholder 
rights and interests, continuing innovation, and establishing 
future suitable development goals. In our operations, we have 
adopted the maxim “what is promised must be done,” 
endeavored to find a balance between corporate develop-
ment and operating performance, and contributed to improv-
ing society. Additionally, Sinyi Realty connects with corporate 
alliances and supply chains to collaborate and converse with 
others to positively influence the industry. Through these 
actions, Sinyi Realty imparts sustainable development 
concepts and Sinyi’s philosophy to other Taiwanese corpora-
tions as well as global corporations, thereby establishing a 
sustainable and fulfilling lifestyle for all. 

Mid-term Strategies: 
Sinyi’s Response Strategies towards ESG Dimensions and 
Material Issues 
Sinyi Realty has actively responded to the sustainable devel-
opment goals promoted by the United Nations and even 
adopted the goals as the direction of its sustainable develop-
ment. By analyzing the future market environment and consid-
ering feasible actions, Sinyi Realty is fulfilling its obligations as 
a global citizen. Our 2030 goals are as follows:

Environment (E): To achieve zero carbon emissions, demon-
strate the influence of green power, and increase renewable 
energy consumption to 100% by 2030.
Social (S): To continue to pursue a business model that 
complies with corporate ethics; to adopt the concept of 
sustainable branches with regional features and achieve 
mutual benefits, coexistence, and co-creation with local 
communities; and to establish a comprehensive talent 
cultivation system to ingrain the Sinyi brand in the next 
generation of employees. By 2030, Sinyi’s objective is to 
achieve a 100% coverage rate with the Community Capaci-
ty Building Project, increase the percentage of female 
executives to 20%, and obtain a customer satisfaction rate 
over 92%.
Governance (G): To implement transparent and honest corpo-
rate governance policies and become the leading brand in 
the residential lifestyle services.

Message from the Chairman 102-14

Sinyi ESG 
Management Policy

Sustainability Performance Progress  p. 21 

Environment—Get to Net Zero
Society—Toward Co-existence, Co-prosperity, and Co-creation
Governance—Integrate Sustainability into Operations
Supply chain management—Building a Sustainable and Ethical Supply Chain

Supply chain: To promote sustainable supply chains and 
achieve a key supplier inspection rate of 95%.

Environment (E): To enhance carbon emission management 
and reduce carbon emissions, reduce greenhouse gas 
emissions (Type I and II) by 2.5%, and reduce the per capita 
water consumption by 1%.
Society (S): To ensure the comprehensive provision of services, 
promote community engagement through sustainable branch-
es, promote diverse and flexible community volunteer 
services, and increase the influence of community alliances; To 
listen to workers’ demands and increase the flexibility of 
welfare applications; and to achieve a customer satisfaction 
rate of 91%, a 99.66% coverage rate with the Community 
Capacity Building Project, and an employee turnover rate 
lower than 28%.
Governance (G): To retain Sinyi’s top 5% ranking of listed 
companies in corporation governance evaluations conducted 
by the Taiwan Stock Exchange and achieve the highest operat-
ing profits in the industry.
Supply chain: To introduce the ISO 20400 sustainable procure-
ment standard and co-create a new living service model with 
local communities.

Short-term Strategies: 
Quantitative and Qualitative Goals Set Annually for 2021 
Since it was established 40 years ago, Sinyi Realty has continu-
ally fulfilled its corporate social responsibilities, upheld the 
spirit of “People first” and “Righteousness before profits,” and 
protected stakeholder rights and interests. By caring for the 
environment, making efforts in cultivating community care, 
and implementing integrity governance, Sinyi Realty aims to 
achieve another 40 years of excellence. Accordingly, we have 
established the following sustainable development goals for 
2021 with the aim of collaborating with stakeholders in facing 
the impact of the pandemic:
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General Manager, Sinyi Realty

The General Manager is responsible for formulating various business plans and coordinating and integrating between departments 
according to market conditions and competition.

Corporations with long-term implementation of CSR activities can predict and respond to risks posed 
by changes in the socioeconomic environment and also maintain their innovation to grasp commercial 
opportunities. In response to the impact of the COVID-19 pandemic, Sinyi Realty upgraded its pandem-
ic preparedness measures in 2020, established the Sinyi Group Pandemic Prevention Command Center, 
and made rolling adjustments to its pandemic prepared-ness measures on the basis of changes in the 
pandemic’s development. 
In 2020, the housing market was severely impacted by the pandemic. However, the demand for 
residential property remained high. In the context of low-interest rates, sufficient market capital, and 
expanded investments by Taiwan businessmen, the housing market gradually recovered. For Sinyi 
Realty, implementing community engagement services, accompanying community residents, promot-
ing technology integration applications, ensuring transaction security for consumers, and optimizing 
the service experience are the present issues warranting further attention.

Sinyi Realty's high-quality services come from high-standard corporate governance, and strive to enhance the competitiveness of 
enterprises and industries, deepen ethical values, and establish honest real estate transactions.
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    2020 Market at a Glance

In 2020, 326,589 buildings transferred for sale
in Taiwan with an annual growth of 8.8%

Industry Leader: Market Positioning of Sinyi Realty 

Geographic Distribution and Employee Information

Financial Performance

Main Products and Services

Number 1 in Revenues for 27 Consecutive Years, a Steady 
Seat at the Top of the Industry 
Since Sinyi Realty Inc. established in 1987, we have been 
functioning in a fully-operated system. In 1999, we were 
listed on the counter. In 2001, we were listed on the 
market. [1]
We adhere to the core values of integrity and ethics, 
actively establish brand divisions, continuously improve 
service quality, and develop steadily. Even after several 
changes in the housing market, we continue to sit firmly in 
the leading position in the industry.

Leading Brand of Real Estate Brokerage Industry
We primarily provide real estate sales and rental brokerage 
services. Specific services include sales and leases for 
housing presales, surplus units, individual new units, used 
residential units, offices, plants, land, and parking spaces.

Sinyi Group’s Global Headquarters
No. 100, Xinyi Road Section 5, Xinyi District, Taipei City 110, 
Taiwan.

Regional distribution of 
employees

6,347
Taiwan

China

Japan

Malaysia

5,636

579

105

27

［2］

6,347

branches
537

Taiwan

China

Japan

Malaysia

465

60

9

3

537

［1］The predecessor of Sinyi Realty was established in March 1981. Since the government has not yet approved the business of an agency company, the “Sinyi Agency" is used 
         to provide housing sales services. "Sinyi Realty" was formally established in 1987.
［2］Scope of the Report and Note on the Numerical Data
          Organizations Covered: Sinyi Group's geographical distribution, consolidated revenue, number of stores, and number of employees include information on Sinyi Realty and  
          its consolidated subsidiaries. 
          Taiwan staff figures include total staff of both Sinyi Realty (4,997) and the Taiwan-related enterprise group (639). 
          Period Covered: Fiscal year ending December 31, 2020 (January 1 to December 31)

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

-

7,881,107

2018

9,476,074 11,013,952

2019 2020

(NT$ thousand)
Individual Operating Revenue

13.061 billion NTD

Taiwan：89% 
China：9% 
Overseas
(Japan and Malaysia)：2%

$

Consolidated Revenue
Individual Operating 
Revenue

11.014 billion NTD

2.248 billion NTD

$

Individual Operating 
Gain

Overall Environment and Organizational Operations 

Short-term Impact of the Pandemic on the Housing Market and 
the Expected Stable Development in the Long Term
At the start of 2020, the pandemic affected the trade volume in 
the housing market. In Q2, the pandemic spread slowed and the 
government implemented economic stabilization polices, 
including cutting the interest rate and rolling out relief packages. 
These measures vitalized the housing market and returned it to its 
original growth trajectory. In addition to a reflux of demand for 
properties, increased corporate investment in Taiwan spurred 
trade in the commercial real-estate market. This resulted in the 
number of real estate transactions exceeding 326,000, which was 
8.8% annual growth and the highest growth since 2014.
The recovery of the housing market in 2020 increased transaction 
prices and volume. To stabilize the housing market’s structure and 
protect the rights of home buyers, by the end of 2020 the 
government had implemented selective credit control policies 
and relative management policies to prevent housing specula-
tion. Through this, the government ensured the stable, long-term 
development of the housing market through maintenance of 
natural supply and demand.
In 2021, the overall housing market remains in recovery. Given the 
stable demand for residential properties and the government 
polices established to inhibit short-term investments, housing 
prices are expected to remain stable. However, the spread of the 
pandemic in May 2021 prompted the Taiwanese government to 
raise the COVID-19 restrictions to Level 3, greatly affecting the 
transaction volume in the housing market in the short term. Given 
the active pandemic preparedness attitude of the public and the 
national vaccination process, the housing market is expected to 
return to its original stable transaction volume and prices as the 
pandemic slows.

Implementing Community Engagement Services and Improving 
Digital Service Experience
The core principle of the Sinyi Realty brand, namely trustworthi-
ness, remains steadfast as our top priority. Because of the 
increased use of digital technology in daily lives due to societal 
development, Sinyi Realty has expanded its services to include 
residential living services, has resolved various issues in local 
communities, and has satisfied the living demands of clients and 
residents.

Sinyi Realty has further enhanced its community engagement 
capacity; the functions of this capacity have been most strongly 
revealed during the pandemic. Because of the influence of the 
pandemic, Sinyi Realty now requires every staff member to 
maintain hygiene, wash their hands, wear a facemask, and 
perform various pandemic prevention tasks. Some branch stores 
actively provide local communities with pandemic prevention 
equipment, promote correct pandemic prevention concepts, 
and provide chairs for older community residents waiting in line 
to purchase facemasks, thereby providing care to the communi-
ty. Additionally, Sinyi Living promotes professional disinfection 
services that protect the health of community residents. Techno-
logical development alters consumer habits. In particular, 
consumers generally place focus on the service experience and 
simple transaction procedure. The pandemic has accelerated the 
trend for digital transformation. Therefore, Sinyi Realty has 
changed its client service methods and now employs an 
office-to-office business model to improve online service quality. 
By optimizing the procedures for remote client reception and 
online house viewing, Sinyi Realty has improved the intuitiveness 
and practicality of the mobile interfaces and tools for house 
viewing. Additionally, the possibilities of combining real-estate 
technology with artificial intelligence have been explored to 
accelerate the integration of technological applications. In 2020, 
Sinyi Realty released the DiNDON smart house-viewing service. 
This service employs a 3D simulation of the interior design of a 
house to overcome the existing limitations during house viewing 
and to enable clients to simulate their ideal house design.
Given the product characteristics of real estate, regardless of the 
digital channels available for presenting properties to clients, 
clients must ultimately enter the physical service environment. 
Therefore, providing clients with a safe and secure space for the 
transaction process remains the core service quality of real estate 
agents. A real estate agent’s attitude, professional knowledge, 
and market experience play key roles in completing property 
sales. By upholding the “People first” philosophy, Sinyi Realty 
continues to recruit professional service personnel and cultivates 
them with proper concepts and attitude, thereby ensuring its 
long-term growth in the real estate industry.

For more information of our response to the 
COVID-19, please refer to Sinyi Sustainability 
Website “COVID-19 Response“ 
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Sinyi Realty continues to publish our sustainability report every year, hoping that stakeholders who care about us can better under-
stand our efforts and achievements in implementing corporate social responsibility.
Thank you for reading Sinyi Realty’s 12th Corporate Sustainability Report. This report has been prepared in accordance with the Global 
Reporting Initiative (GRI) Standards: Comprehensive Option and SASB Standards. 
We will continue to issue new editions of this report each year. The most recent previous report was issued in June 2020.

     Key Entities Responsible for the Report: Chief Strategy   
      Officer Office
The contact point for questions regarding the report or its contents 
is: Mrs. Dan-ni Chen

     Report Management Systems
Internal Audit

Financial Data 【Deloitte】 
Environmental Data: ISO 14001, ISO 14046, ISO 14064-1, ISO 14067, 
ISO 50001, PAS 2060【British Standards Institution (BSI) Taiwan】 
Sustainability Data: AA1000 AS v3 Type 1 and SASB standards, TCFD 
conformity check 【British Standards Institution (BSI) Taiwan】 
Event Sustainability: ISO 20121【British Standards Institution (BSI) 
Taiwan 】

Total Ethical Management Committee (TEM committee) and all 
department heads help to verify data and ensure consistency 
over reporting.
Environmental, Social, and Governance (ESG) performance and 
strategic goals have been reviewed by the Board of Directors.
Audit supervisor audits the correctness of the content.

Social

2020 Taiwan Corporate Sustainability Awards (TCSA) by Taiwan 
Institute for Sustainable Energy (TAISE): ”The Most Prestigious 
Sustainability Awards- Top Ten Domestic Corporates,” ”Corporate 
Sustainability Report Awards-Platinum,” “English Report Awards-Plati-
num,” ”Social Inclusion Award,” “Gender Equity Award”

Global Views Monthly Magazine: 16th “Corporate Social Responsi-
bility Award,” received First Prize at “CSR Grand Survey-Service 
Industry Group”, be listed on the “Annual Honor Roll” in 2021.

CommonWealth Magazine: Third Place, Large Enterprises Category, 
“Excellence in Corporate Social Responsibility” (14 consecutive 
years) and First Prize at “Social Engagement”.

Business Next: 2020 Future Commerce Awards: Future Manage-
ment－Silver, and Future Technology - Bronze 

Facebook: 2019 Facebook‘s Most Influential Brand Award Top 25%: 
The only in real estate brokerage

Social

Digital Marketing Association: 2020 Digital Singularity 
Awards: Best AI Application - silver and Best Product Innova-
tion- Silver

DailyView: 2020 Best Reviewed ONLINE: Best Strategy - The 
only in real estate brokerage 

Management Magazine: First Place in real estate brokerage 
category, “Best Consumer Brands Survey” (27 consecutive 
years)

Reader's Digest: Platinum Award in “2020 Reader’s Digest 
Trusted Brand Survey” in the real estate brokerage category 
(13 times in a row)

Sports Administration, Ministry of Education: “Taiwan 
iSports Label Certification” 

Received “Excellent Breastfeeding Room Certification” from 
Department of Health, Taipei City Government

Received “Healthy Workplace Certification” from Health 
Promotion Administration, Ministry of Health and Welfare

Governance

Taiwan Stock Exchange’s 7th Corporate Governance 
Evaluations: Top 5% of Listed Companies  
 (7 Consecutive Years)

Environment

2020 Taiwan Corporate Sustainability Awards (TCSA) by 
Taiwan Institute for Sustainable Energy (TAISE): Climate 
Leadership Award

Received “Green Procurement Enterprise” from the 
Department of Environmental Protection (Taipei City 
Government) for 13 consecutive years.

Domestic Awards

Sinyi Realty has repeatedly won important awards at home and abroad, and has 
been recognized in many areas, reflecting our responsibility and the public's 
expectations. We have implemented corporate social responsibility for many 
years, and hope to continue to be a positive influence so that each person, 
each company, and each society may be trustworthy and we can achieve 
sustainability.

Inspiring the world
https://csr.sinyi.com.tw/en/sd/world.php 

Awards and Recognition
https://csr.sinyi.com.tw/en/news/affirmations.php 

For more information, please visit Sinyi Sustainability website:

Verification Statement
 http://csr.sinyi.com.tw/en/certificates/verification-report.php

Awards and Recognition About This Report 102-48 102-50 102-51 102-52 102-53 102-54 102-56

Overseas Awards

Global Corporate Sustainability Awards
Best Practice: Active ageing – Gung Ho Project, From Green Realtor to Green Societies 
Sustainability Reporting (3 consecutive years)

Asia Responsible Entrepreneurship Awards, AREA
Green Leadership
Investment in People

CDP Leadership Level: A-
Recognized by Carbon Disclosure Project (CDP) as the leadership level (A-), making it the 
first real estate service industry in Taiwan to receive this honor.

    Guidelines and Standards
This report has been prepared in accordance with the GRI 
Standards: Comprehensive Option, while the information disclosed 
is in keeping with the international standards including the Corpo-
rate Social Responsibility Best-Practice Principles for TWSE/GTSM 
Listed Companies, the UN Global Compact, and ISO 26000 – 
Guidance on Social Responsibility.
Refer to the Sustainability Accounting Standards Board (SASB) 
standards and the Task Force on Climate-related Financial Disclo-
sures (TCFD) framework for disclosure, and signed support for TCFD.

    Reporting Period
The disclosures in this report are for the year 2020 (from 1/1/2020 
through to 12/31/2020). The report presents our performance, 
responses, and actions concerning all material topics.

    Report Content and Topic Boundaries 
The information disclosed in this report is focused on Sinyi Realty, 
with the scope of information and data covering financial, environ-
mental, and social aspects. Financial information is primarily focused 
on consolidated revenue which is consistent with the information in 
our financial statements.

    Data Sources
The statistical data disclosed in this report are derived from our own 
statistics and the results of surveys we have conducted. If there are 
restatements of information, it will be explained in each chapter.
Data relating to finance have undergone validation by our accoun-
tants prior to public disclosure and are presented in the usual form.
Relevant information on carbon and water emissions has also been 
verified by third-party impartial units.

    Assessing and Strengthening the Credibility and Quality 
We have commissioned BSI Taiwan to undertake assurance and 
have received a verification statement from them. After this 
assurance, this report was prepared in accordance with the 
AA1000AS v3 and in adherence to GRI Standards: Comprehensive 
option and SASB Standards.

Reports can be downloaded from
http://csr.sinyi.com.tw/en/re-
port/index.php

Financial Information Non-financial Information

Annual Report Financial Reports
(Quarterly/year)

Other Reports

Social Impact ReportSDGs Report

Corporate Sustainability Website
http://csr.sinyi.com.tw/en/ 

Provide more real-time sustainable 
information

Sinyi Investor Website
https://www.sinyi.com.tw/
investors/investors-en_main-
page-en

report

website

Communication Overview

Online Form

csr@sinyi.com.tw

+886-2-2755-7666

+886-2-2722-0515

External Assurance
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http://csr.sinyi.com.tw/en/interactive/contact.php
https://csr.sinyi.com.tw/en/report/pdf/2020sinyiCSR_en.pdf
https://www.sinyi.com.tw/investors/investors-en_mainpage-en
http://csr.sinyi.com.tw/en/
https://csr.sinyi.com.tw/en/report/pdf/2020socialimpact_en.pdf
https://csr.sinyi.com.tw/en/report/pdf/2020sdgs_en.pdf
https://res.sinyi.com.tw/file/investors/109_%E5%90%88%E4%BD%B5%E5%B9%B4%E5%A0%B1(%E8%8B%B1).pdf
https://www.sinyi.com.tw/investors/investors-en-finance_finance-en
https://csr.sinyi.com.tw/en/report/pdf/2020sdgs_en.pdf
https://csr.sinyi.com.tw/en/report/pdf/2020socialimpact_en.pdf

