
Material Topics

203 Indirect Economic Impacts
Industrial Development and 
Policy Communication
Housing Justice
Promotion of Business Ethics

04  Social Engagement

Why It’s Material to Sinyi

For many years, Sinyi has promoted the concepts of good faith and justice through 
cultural promotion and social education. We advocate ethical corporate values through 
lectures and cooperation with educational institutions. As an industry leader, we 
actively promote the development and improvement of the industry, with a particular 
concern for housing justice and the provision of relevant policy suggestions. Our hope 
is that our long-term sponsorship of community building will help by expanding the 
concept of “home” to include neighbors’ communities, cities, and even the country, 
addressing the sense of interpersonal alienation. Assessing infrastructure investment, 
service development, and both positive and negative impacts on communities and 
local economies, we hope to invest a variety of resources into community capacity 
building with their own distinctive cultures and ecologies, bringing together both 
long-term corporate development and social responsibility.Highlights

“We are ONE” Project
honored with
9th Presidential Cultural 
Award
Indigenous Hope Category 

15th Global Views 
Social Responsibility & 
Social Enterprise Award
Education Promotion Group First 
Prize

The first selected
corporate in Taiwan
World’s Most Ethical
Companies
By Ethisphere

11th Taiwan Corporate
Sustainability Awards (TCSA)
Social Inclusion
Award
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Sustainability Principle ｜ “Faithful People → Faithful Company → Faithful Society.”

Management Approach 

For a long time, Sinyi has put people at the core of our business philosophy and in our implementation of our corporate social responsibili-
ty, emphasizing that “they are happiest that live where others care.”
We have brought together internal and external resources to invest in increased corporate and industrial competitiveness and in 
deepened ethics and values, across four pillars: community building, promotion of business ethics, refining industrial develop-
ment of the real estate industry, and social philanthropy and donations. All of this is done in the hope of creating a better society. 
In addition to establishing real estate transaction procedures with integrity and building on the concept of using in the community what we 
take from it, we constantly make efforts to promote corporate social responsibility. We make use of our core competencies to match 
resources with supply and demand, promoting ethical values and concepts and exerting our influence to create business opportunities 
and a competitive edge. Through this use of our core values, we aim to achieve our vision and goal of social integration: “Faithful People 
→ Faithful Company → Faithful Society.” 

Performance Highlights in 2018

 Industry Issues Conferences2
Over 300 people participated
in conferences on issues around
living environment in the face of 
extreme weather and senior care 
financial planning

98.9 %
Cumulative coverage rate of 
Community Capacity Building 
Project proposals:
364 townships across Taiwan

hours13,452
In 2018, we held volunteer
activities with 1,835 participants 
totaling 13,452 hours

year23rd
of Publishing Taiwan
Real Estate Almanac

Community Building

Refining Industrial Development of 
the Real Estate Industry

participants15,410
in Sinyi Lecture Hall Lessons

 student participants 731
8th National Intercollegiate
Business Ethics Case Analysis
and Microfilm Competition

A Total of Creative Ideas1,188
for youth-elderly joint project launched 
through “Better Together Activities,” 
fostering a new model of cross-demo-
graphic cooperation

 Young StudentsA Total of 5,007
received Sinyi Charitable Grants

Promotion of Business Ethics

Social Philanthropy and Donations

Core Targets and Vision

Corresponding to the Sustainable Development Goals (SDGs)
Sinyi supports the SDGs. These SDGs in particular are relevant to our work on 
Social Engagement :

SDG1
No Poverty

SDG4
Quality education

SDG8
Decent work and economic growth

SDG10
Reduced inequalities

SDG11
Sustainable cities and communities

SDG17
Partnerships For The Goals

p. �� Community Building 
p. �� Refining Industrial Development of the Real Estate Industry

p. �� Promotion of Business Ethics
p. �� Social Philanthropy and Donations

Learn more about the Sinyi 
SDGs Goals and Targets

http://csr.sinyi.com.tw/en/sdgs/pdf/2018sdgs_en.pdf
http://csr.sinyi.com.tw/en/sdgs/pdf/goal1.pdf
http://csr.sinyi.com.tw/en/sdgs/pdf/goal4.pdf
http://csr.sinyi.com.tw/en/sdgs/pdf/goal8.pdf
http://csr.sinyi.com.tw/en/sdgs/pdf/goal10.pdf
http://csr.sinyi.com.tw/en/sdgs/pdf/goal11.pdf
http://csr.sinyi.com.tw/en/sdgs/pdf/goal17.pdf


Sinyi Realty has long promoted various projects for social engagement through dedicated departments such as the Chief 
Strategy Officer Office,  Public Welfare Promotion Group, and the Real Estate Planning and Research Office. Through 
cooperative efforts in community building, promotion of business ethics, industrial development, charitable donations, 
and more, we bring together local residents, businesses, and suppliers to give back to the community.

To continuously and effectively manage the resource 
inputs and outputs involved in this social engagement, we 
continue to use London Benchmarking Group (LBG)1 

framework  in 2019 to facilitate systematic analysis and 
LBG assurance. Assessing the quantitative effects 
produced by these social inputs and outputs will contribute 
to more efficient resource allocation in the future, ensuring 
planning of such continues to improve. 
Based on the LBG framework, we pursue and assess 
contribution to the community (excluding management 
costs) through three motivations of contribution, “commu-
nity investment,” “commercial initiatives in the 
community, ” and “charitable gifts .”

Through the four pillars of community building, improving 
development in the real estate industry, promoting 
business ethics, and social philanthropy and donations, 
Sinyi Realty aims to realize our vision and goals for social 
engagement. In terms of the main contribution inputs 
under the LBG framework, in 2018 we input a total 
contribution to the community of NT$87,923,123 (including 
management costs, accounted for 6.64% of individual 
operating gain.

� / The LBG framework is a set of metrics that enable companies to understand their contribution to industry and society, providing 
a strategic assessment mechanism for comparison with other companies and development of social engagement programs.

Unit: NT$ million

Financial: Community Building activity funding, Sinyi Volunteers Project funding, community service activities
HR: Sinyi Volunteers, Community Building, and community service activities staffing

26.35

Community Building

Financial: Sponsoring public associations, funding for industry seminars, funding for the NCCU College of 
Commerce Sinyi Research Center for Real Estate, funding for the Taiwan Real Estate Almanac, funding for the 
Sinyi Realty Price Index, Real estate-related industry-university cooperation plan, interns plan and scholarship 
program funding

14.91

Improving Development in the Real Estate Industry

Financial: Sinyi School at NCCU, Sinyi Lecture Hall, various industry-academia cooperation development funds, 
                  sponsorship of research and education
HR: Sinyi Lecture Hall staffing
Physical: Sinyi Lecture Hall venue and equipment

14.00
Promotion of Business Ethics

Financial: Moon Bus and social philanthropy related funding and sponsorship 22.80

Social Philanthropy and Donations

Social engagement and related project inputs, PR and communication costs, operating costs, etc. 9.84

Management Cost

Unit: NT$ million

LBG Framework
Social Engagement Three Motivations

41.3
Community 
investment

��

��

36.4

��

0.36
Commercial 
initiatives in 

the community
Charitable gifts

���-� SDG �SDG � SDG �� SDG �� SDG �����-� Industrial Residential Ethics

Resource and Manpower Input

Social Investment and Outcomes
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http://csr.sinyi.com.tw/en/society/community.php
http://csr.sinyi.com.tw/en/society/community.php
http://csr.sinyi.com.tw/en/society/community.php
http://csr.sinyi.com.tw/en/society/other.php
http://csr.sinyi.com.tw/en/society/school.php
http://csr.sinyi.com.tw/en/society/school.php
http://csr.sinyi.com.tw/en/society/school-nccu.php
http://csr.sinyi.com.tw/en/society/school.php
http://csr.sinyi.com.tw/en/society/immovable-property.php
http://csr.sinyi.com.tw/en/society/immovable-property.php
http://csr.sinyi.com.tw/en/society/immovable-property.php
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Outcomes
Benefits to SocietyBenefits to Business

Communicating Brand Values of Putting 
People First: We insist on a business philosophy 
of providing caring and humane service.

Continually Giving Back to and Maintaining 
Relationships with the Community: In the 
provision of our day-to-day services, we build 
positive relationships with local residents and 
create a virtuous cycle that gives us a competitive 
edge.

Encouraging Sinyi Volunteers to Lend a Hand:
By promoting Sinyi Volunteer Activities, we foster 
among the participant staff a deep sense of 
appreciation for reaching out and helping others, 
which also shows in their customer service.

Retaining and Cultivating Talent:
Through industry-academia cooperation, 
internships, and scholarships, we not only 
encourage the passing on of professional 
knowledge, but also communicate our commit-
ment to putting people first, putting duty ahead of 
profits, and thinking positively to help
retain and cultivate talent.

Promoting Business Ethics and Enhancing International Influence:
By establishing the Sinyi Center for Culture Studies in cooperation with Peking University, we 
are able to explore business ethics research and promote the implementation of the spirit of 
ethics in business. In 2018, a Sinyi Lecture was held, and Wei-ming Du and founder Chun-chi 
Chou talked about "Confucian Tradition and Entrepreneurship," drawing eager attendance by 
people from all over.

Refining Industrial Development of the Real Estate Industry:
We continue to publish the “Taiwan Real Estate Almanac,” faithfully recording the develop-
ment of the real estate market in Taiwan. The Sinyi House Price Index also provides up to the 
minute house prices. Working with the National Cheng Chi University, we have established 
the Sinyi Research Center for Real Estate, deepening real estate research and holding a 
number of conferences to share our experience.

Providing Lifelong Learning Opportunities:
We established the Sinyi Lecture Hall to promote lifelong learning. We are committed to 
promoting business ethics and enabling the community toward progressive and more perfect 
development.

Therapeutic Art Installation:
With Taipei City being a World Design Capital, we worked with the Taipei City Government on 
creating the Moon Bus, bringing a bit of therapeutic warmth to a corner of Taipei.

Awakening Public Participation in Community Building:
By promoting the Community Capacity Building Project, we promote public participation in 
community building, benefiting many communities by making them happier and, by doing 
something for Taiwan, thus helping bring Taiwan closer to being one happy family.

Driving Stakeholder Participation in Social Engagement:
By coordinating the resources of our branches with those of local leadership and suppliers, 
we can jointly organize events that make use of our specialist skills to benefit society.

Amounts and Proportions of Sinyi Social Investment in Majors 
Pillarsons

Community Building
Promotion of Business Ethics

Refining Industrial Development of the Real Estate Industry
Social Philanthropy and Donations

Management Cost

NT$ 26,351,262
NT$ 22,804,616
NT$ 14,919,384
NT$ 14,003,877
NT$   9,843,984

30%
26%
17%
16%
11%

Amounts and Proportions of resources invested 
by LBG Framework

NT$ 74,643,943
NT$   9,843,984
NT$   3,071,196
NT$      364,000

Financial
Management Cost

HR
Physical

85%
11%
4 %
0 %

Community and Society: A total of 156,045 participants and 1,637groups participated in these events.
Business: A total of 2,161 staffs participated during working hours, with another 630 using a total of 5,040 personal leave 
hours to additionally participate.

Due to participation in social engagement projects and the provision of uncompensated services or items, Sinyi Realty has 
incurred NT$2,184,000 of revenue foregone.

LBG
Framework

85%

11%

HR  4% 0% Physical

Financial

30%

26%
17%

16%

11%

Major
Pillars

Community Building

Social Philanthropy and Donat
io

ns

Refining Industrial 
Development of 
the Real Estate Industry

Promotion of 
Business Ethics

Management Cost

Management Cost
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2018 Goals

What We Achieved

Total Ethical Management Committee—Social
Inclusion Group

Responsibility

Resources
Accumulated investment exceeds NT$400 million in community 
building 
Financial: “We are ONE” Project funding, funding Sinyi 
Volunteers 
Physical: Free sponsored tents for community activities
HR: Sinyi Volunteers, Community Capacity Building Project 
Executive staff
Knowledge: Community Capacity Building Project website, 
“We are ONE” Project Facebook group  

Evaluation Mechanisms
Community Building Grants Guidelines: A reasonable 
allocation of resources will be made based on a proposal 
review by a committee including a judging panel, the 
proposal maker(s), and members of the public

How We’re Doing It

Projects to participate in townships and 
districts across Taiwan

> 98.5%
Cumulative Proposal Coverage Rate

1,800 participants
12,000 Volunteer Hours

Expanding participation across groups and 
encouraging college student participation 

50% Proposals from Tertiary Institutions 

Accumulated proposals from 364 of Taiwan’s 368 
townships and municipalities

98.9%
Cumulative Proposal Coverage Rate

In 2018, we held Sinyi Volunteer activities with 1, 835 
participants totaling 13,452 hours. From 2007 through 
2018, we had a total of 19,915 people participate in 
volunteer activities over 147,960 hours

13,452 Volunteer Hours

Cumulative total of 85 proposals from 161 colleges 
and institutions

52.8%
Proposals from Tertiary Institutions 

Achieved

Achieved

Achieved

Grievance Mechanisms
Stakeholder Engagement section

Sinyi invites staffs to go into communities through practical service. 
Sinyi Volunteer Services began in 2007, inviting our staff to share social 
prosperity by bringing our core competencies together to help society 
wherever it was found necessary. In 2018, we held a total of 28 volunteer 
activities with 1,835 participants totaling 13,452 hours. Since 2007, we 
have had a cumulative total of 19,915 participants in 147,960 hours of 
volunteer service, and we intend to continue these efforts to give back to 
the community in the long term.

2004
The project 
began, adhered 
to a neutral 
position, set up a 
third party expert 
advisory group to 
review the 
community 
proposal

2007 
Sinyi Volunteers 
supported the 
project

2008 
Published “A 
Good Village”

2009
Invited the 
award-winning 
community to 
serve as a judge

2011
Community mutual 
assessment

2012
Online voting

2015
Add Tertiary 
Institutions

2017
Published “A Good 
Village 2” and 
expanded to 
include elementary 
school teachers 
and students

2018
Photography good 
impression activity

Community Capacity Building Project

The Community Capacity Building Project 
has grown over the years

Project

Sinyi VolunteersProject

The “We are ONE” Project is 
the longest-running and largest 
corporate-supported action plan 
for building communities, 
having been in place since 
2004. In 2018, 879 proposals 
were made to the Community 
Capacity Building Project, and 
219 organizations were selected by the jury to receive substantial 
sponsorships. As of 2018, 9,678 proposals have been received, covering 
some 98.9% of Taiwan’s townships and municipalities and 52.8% of 
tertiary institutes. Of these, 2,179 passed jury selection and received 
sponsorships.

���� - ����: 
“We are ONE” Project

���� - ����: 
Community Capacity Building Project

203 Indirect Economic Impacts
Community Building Material Topics

Meaning to Sinyi
Our hope is that our long-term sponsorship of community building will help make communities and society better by arousing 
people's desire for a beautiful home, and take action to create a beautiful Taiwan. 
Our Commitments
We are part of the community. We must embrace the enthusiasm, serve the neighborhood, let the warmth and beauty become 
part of daily life, gather wisdom, strengthen people, and spread happiness and kindness!

For more information
please see the Community Capacity Building Project website at  
http://www.taiwan4718.tw/index.php

For more information, please see the Sinyi Volunteer website 
https://www.peopo.org/poplance

For more information
please visit the webpage on the press conference for Community Capacity Building Project 2018 at 
https://www.sinyinews.com.tw/dailynews/newsct/3093
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Sinyi began a community project in 2004, incorporating simple customs of the past and starting from every basic social 
unit: the community. We hope that everyone can gather wisdom and achieve key transformational strength, and hope 
to arouse warmth and beautiful feelings in people. Through the community building project, we volunteered to help the 
community rebuild and verified the “artificial community, community creation” that we believe in. A harmonious commu-
nity is undoubtedly a key element in a happy society! Sinyi volunteers also integrated this warm power into their daily 
work, hoping to help the community deliver more happiness to achieve a happy society! 

Thanks to us, community happiness is passed on.

Think of the community as your own home. Reinventing the beauty of Taiwan.

Photography good impression activities

Winners - "Traditional Cuisine"
Every September, Nine Winds� are blown up, creating a 
persimmon cake that is famous in Xinpu Town, Hsinchu 
Couny. 

Winners - "National Treasure Auntie in Port Village, 
Manzhou Township, Pingtung County." The national 
treasure aunty sings Manchu folk songs and 
represents the feelings of the community.

"Inheritance of Defending Work" 
With our staff’s help, we communicat-
ed with the residents. The old red door 
of the community is renewed, and the 
residents can be protected.

"A bicycle carries the love between 
grandpa and grandchildren."
Young people are not around, but 
fortunately, our staff help the 
community's elder deliver supplies 
and gold paper. 

"Hug your Mother"
Don't be shy on Mother's Day, give 
your mother a hug! 

In 2018, we invited residents to pick up their cameras, capture things in the community around them, and preserve 
beautiful pictures of the community. The photos not only show the local characteristics, but tell of the challenges and 
predicaments of the community. The activity is another way to bring more cohesive force to the community.

2018 Highlights

1 Nine Winds is the name of Taiwan’s residents for the strong gusts caused by the northeast monsoon. The name "Nine winds" is related to the winds 
in September. The name has been in use for over 300 years and the wind speeds can reach 20 meters per second. Every year, when the northeast 
monsoon grows stronger in winter, it is windy in northern Taiwan, and this weather can last for dozens of days at a time.
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2018 Highlights

Promote corporate ethical values, rooted in character education.

2018 Goals

What We Achieved

Total Ethical Management Committee—
Social Inclusion Group
Sinyi School at NCCU, Sinyi Lecture Hall, Chinese 
Business Ethics Education Association

Responsibility

Resources
Financial: Sinyi School at NCCU, Sinyi Lecture Hall, 
various industry-academia cooperation development 
funds, sponsorship of research and education
Physical: Publishing books on business ethics, 
developing research and teaching materials
HR: Sinyi School at NCCU, Chinese Business 
Ethics Education Association executive staff

Evaluation Mechanisms
Sinyi Lecture Hall Satisfaction Survey 

How We’re Doing It

Sinyi Lecture Hall aims to hold 100 seminars for 
over 17,000 participants each year, increasing our 
influence

100 Seminars for 17,000+ People

Sinyi Lecture Hall provided seminars for a total of 
15,410 participants in 2018

89 Free Seminars 

National Business Ethics Teachers Summer and 
Winter Training Camps Target

70 Teachers

National Business Ethics Teachers Summer and 
Winter Training Camps

72 Teachers

Ongoing

Grievance Mechanisms
Stakeholder Engagement section

Achieved

SDG �����-� ���-� ���-� SDG �Ethics

Meaning to Sinyi
For several years, we have not only strived to 
uphold a high standard of business ethics in our 
own operations, but also to harness the wisdom and 
power of the crowd to bring like-minded groups on 
board and work jointly to plant strong roots of 
business ethics in Taiwanese society, thus realizing 
that commitment to justice. 

Our Commitments
We promote corporate ethical values. Through 
cultural promotion and community education, we 
aim to reinject a sense of trust and duty back into 
the community, businesses, and individuals, thus 
promoting an upright social atmosphere and 
elevating the quality of life.

Promotion of Business Ethics
Promotion of Business Ethics Material Topics

National Intercollegiate Ethics 
Case Study Analysis and 
Microfilm Contest

750 students as participants

Sinyi Lecture Hall

provided 89 free seminars for 
a total of 15,410 participants in 
2018

Chinese Business
Ethics Education Association

Business Ethics educational 
cases: 129

Sinyi School assists the NCCU 
College of Commerce

ethics courses: 1 credit

In 2012, Sinyi Realty and the NCCU College of 
Commerce joined forces to launch the business 
ethics focused Sinyi School at NCCU, using 
education, research, and promotional efforts to 
nurture future business talent with a grounding 
in ethics.

Sinyi School at NCCU College of CommerceProject

Through a series of courses around these six 
themes, the Sinyi Lecture Hall promotes public 
awareness of business ethics, humane 
lifestyles, environmental protection, community 
care, living spaces, and happy families. Since 
April 2011, the Academy has gradually grown 
into an influential community learning brand. In 
2018, we held 89 seminars (including one 
concert), with 15,410 people attending.

Sinyi Lecture HallProject

Each year, we hold national teachers’ camps on business ethics, taking 
an interactive and shared approach toward education to stimulate 
innovation in teaching business ethics. In 2018, the summer and winter 
camps saw some 72 teachers taking part. Teachers have engaged in 
129 educational cases, 263 teaching demos, and 24 experience sharing 
conferences in all.

Chinese Business Ethics Education Association Project

Community Building  |  Promotion in Business Ethics  |  Refining Industrial Development of the Real Estate Industry  |  Social Philanthropy and Donations
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How to create a living environment that is not afraid of flooding in 
the face of extreme weather seminar

2018 Highlights

Total Ethical Management Committee—
Social Inclusion Group
Sinyi Realty Corporate Research Office
CNCCU-Sinyi Research Center for Real Estate

Responsibility

Resources
Financial: Sponsoring various associations, 
funding industry research activities
Physical: Taiwan Real Estate Almanac
HR: Sinyi Realty Real Estate Planning and 
Research Office , CNCCU-Sinyi Research 
Center for Real Estate executive staff

Evaluation Mechanisms
Seminar Questionnaire Feedback

How We’re Doing It

2018 Goals

Continue to track and record trends in the real 
estate market faithfully each year

Regularly publish the Taiwan 
Real Estate Almanac 

23rd year of 
publishing the Taiwan Real Estate Almanac 

2 Industry Issue Conferences

What We Achieved

Participate in Major Policy Exchange Activities 
Participate in policy symposia held by the Ministry 
of the Interior
Hold conferences

In 2018, we published our almanac again, 
collecting developments and key issues in the real 
estate sector for the year

We assisted the Research Center for Real Estate 
in holding conferences on new thinking on 
housing for the elderly and resilience, with a total 
of 367 people attending

Ongoing

Ongoing

Grievance Mechanisms
Stakeholder Engagement section

Industrial Development and Policy 
Communication
Housing Justice

Refining Industrial Development of 
the Real Estate Industry

Material Topics

Meaning to Sinyi
Sinyi has spared no effort in protecting consumers 
and caring for their rights since our founding. We 
have been at the forefront of disclosure of all our 
transaction records in the real estate industry. We 
are leaders in the real estate industry and work to 
grow and hope to provide a safer, more reasonable, 
and more efficient environment for both providers 
and consumers of real estate services. 

Our Commitments
With high real estate prices having attracted much 
attention in society in recent years, the gaps in the 
market system are being highlighted. We will 
continue to pay close attention to major develop-
ment topics in the industry and will continue to 
remain involved in joint activities among industry, 
academia, and government to enable robust 
industrial development.

For more information   https://www.ncscre.nccu.edu.tw/node/483

Senior Care Financial Planning Forum
For more information   https://www.ncscre.nccu.edu.tw/node/904

Action Plan | 01 Recording the trajectory of Taiwan's 
housing market in detail

Taiwan Real Estate Almanac In 2018, we published the 23rd edition of the 
Almanac, gifting copies to libraries dedicated to real estate studies and other 
related departments at tertiary institutes for reference and research purposes. 
Sinyi Realty Price Index and Sinyi Real Estate Review　 
Each quarter, Sinyi Realty publishes the National Housing Price Index for Major 
Cities, providing objective indicators on actual trends in housing prices. This is 
the only collection of long-term data on the second-hand market from the private 
sector.

Action Plan | 02 Deepening Industry-Academia Cooperation
 by continuing to work with various schools on corporate 
 internships and courses 

Industry-Academia Cooperation Sinyi Realty continues to work with a number 
of schools and departments, setting up internship programs, working together to 
design real estate industry courses, providing speakers from the industry, and 
offering corporate visits. Through this effective integration of resources, we are 
able to improve research on the industry and promote the development of both 
the study of the industry and new techniques.

Action Plan | 03 Policy Communication: 
 We provide professional recommendations to help in the
 formulation of policy.

Representation in Industrial Organizations Sinyi has participated in the 
Chinese Association of Real Estate Brokers, and we played an important role 
and representing the industry in providing professional recommendations and 
fighting for stakeholder interests.
Conferences on Popular Topics We helped the CNCCU-Sinyi Research 
Center for Real Estate hold the "Senior Care Financial Planning Forum" and 
"How to create a living environment that is not afraid of flooding in the face of 
extreme weather seminar."
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Total Ethical Management Committee—
Social Inclusion Group
Sinyi Charity Foundation

Responsibility

Resources
Sinyi Charitable Grants: Annual sponsorship of 
NT$525,000
Financial: Funding for Sinyi Charity Foundation 
activities, academic grants and scholarships, rental 
subsidies for single-parents and new immigrants, 
and other emergency relief funds
Physical: Donations of items, medical equipment, 
and baking equipment
HR: Dr. Red Nose Association and other partner 
organizations

Evaluation Mechanisms
Based on program application guidelines

for the youth-elderly joint project launched through
“Gung Ho Activities” toward fostering a new model 
of cross-demographic cooperation

1,188 Creative Ideas

Over �� years, we have provided �,��� 
children with Sinyi Charitable Grants

5,007
Sinyi Township Students 

Helping the Underprivileged
Providing lifestyle and emergency assistance to the 
elderly, children, women, new immigrants and other 
similar groups 

Scholarship and Grant Programs
Providing Sinyi Charitable Grants and Shiner 
Foundation Scholarships to help students complete 
their studies

Ongoing

Ongoing

Grievance Mechanisms
Stakeholder Engagement section

How We’re Doing It

2018 Goals

What We Achieved In response to changes in the social structure, the Sinyi Charity Foundation 
provides new immigrants, the elderly, rural students, children with rare 
diseases, and other underprivileged groups with assistance and support. 
This takes many forms, including rental subsidies, efforts to prevent 
depression, educational support for the impoverished, and emergency 
rescue efforts

Sinyi Charity Foundation

Collecting ideas
All people bring up creative ideas together
for the elderly
Types of awards and individual proportion

居Residential SDG �SDG � SDG �����-� ���-� ���-�

1188 Collecting Ideas
number of ideas 
collected since the 
start of 2016

ideas

21%
Lifelong 
learning

23%
Cultural 

exchange

25%
Generational 
communion

31%
Others

Housing Justice
Social Philanthropy and Donations Material Topics

Meaning to Sinyi
In response to these social changes, Sinyi actively works 
to provide aid to the underprivileged, caring for those on 
the margins while also alleviating the burden on the 
government, society, and families. Bringing together 
resources is one means of transforming concern into 
action, and we provide oft-overlooked rural communities 
and underprivileged groups that suffer from social 
structural conflicts with timely help and care, thus 
realizing our objective of giving back to society what we 
take from it.

Our Commitments
In recent years, changes in the social environment, 
including Taiwan’s aging population and growing number 
of new immigrants have created new challenges that we 
need to face together.

Action Plan | 01 Caring for new immigrants and providing
financial support

Rental Subsidies for Single-Parent and New Immigrants
We provide short-term relief for some of the financial pressures that 
changes in family circumstances can create by providing rental subsidies.

Action Plan | 03 Caring for Children's Health and 
Sponsoring Academic Growth

Sinyi Charitable Grants supported outstanding students from elementary 
and junior high schools in Sinyi Township, Nantou. These students were 
affected by the 1999 Jiji Earthquake.
Dr. Red Nose Program
Together with the Dr. Red Nose Association, we sent a few two-person 
groups to the National Taiwan University Children's Hospital to provide 
impromptu performances twice a week, thus bringing some joy into the 
lives of the young patients and their families while also promoting 
child-friendly medical treatment.

Action Plan | 02 Caring for the Elderly through 
Gung Ho Activities

Gung Ho Activities seek out creative ideas and action plans from the 
public to handle issues related to the elderly and new immigrants, thus 
providing funding for the implementation of 22 projects.
Remote Rural Elderly Care Action
We held remote rural elderly care concert in Tainan Jingyi and Guye 
communities. Take the elders on a journey through time where they were 
young.
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2018 Highlights

In the Tainan Jingyi and Guye communities, large-scale outdoor concerts were held. Each event attracted hundreds of 
elders onto the old streets and temples. They were served by Sinyi volunteers and they listened to the golden songs 
of Wang Xie Mingyou singing classic and nostalgic old songs. It seemed to take them on a journey through time where 
they returned to their youth. 

Remote Rural Elderly Care Concert

From the experience of "singing for 
the elders" over the years, I found 
that they were so eager to hear the 
songs that they had spent most of 
their lives, so I came up with the idea 
of   moving the stage from a limited 
indoor space to a broad outdoor.

                      ~Singer Hsieh Ming-Yu

The Children's Hospital has a variety of specialist clinics to help children recover their lost health. However, is there 
any outpatient clinic that can help children who feel uneasy because of their illness and treatment find their lost smiles? 
The Sinyi Public Welfare Foundation, which has long supported the National Taiwan University Children's Hospital to 
promote friendly medical care, saw the needs of these children and decided to do something about it. On August 8, 
2018, Father's Day, the first floor lobby of the hospital was transformed into a "One Day Happy Clinic.” A Red Nose 
Doctor, the Witch Mother who Tells Stories, and the Balloon Magician formed a powerful spiritual healing team. With 
their own unique joys and charms, they launched a rich and interesting activity, and let the frowning children return to 
being happy children immediately, before leaving the clinic with a smile.

One-day joy clinic: Inviting the Red Nose Doctor to help sick children say goodbye to tears and to 
find laughter instead

The Red Nose Doctors are sincerely 
caring for the children. Thanks to the 
Sinyi Public Welfare Foundation for their 
long-term commitment to this project, so 
they can continue to do it regularly.
This activity really has special meaning 
to the hospitalized children, because in 
the days when they are trapped in the 
ward, there are still things to look 
forward to.
                                   ~Doctor  Lu Li

For more information   https://www.sinyicharity.org.tw/view/news_detail/news_detail.aspx?NSId=128

For more information   https://www.sinyicharity.org.tw/view/news_detail/news_detail.aspx?NSId=146
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